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[Tockonbky Kpocc-KyabTypHasi KOMMYHUKAIHS TIO OIPEJICIICHHI0 — 3TO BepOalbHOE U HeBepOalIbHOE
B3aMMOJICHCTBUE TPEJCTABUTENICH Pa3IMYHBIX MOPAJIBHBIX CHCTEM, MHUPOBO33PEHUM, PEIUTHA U TIp.,
BITOJIHE OYCBHUJIHO, YTO OHA MPHU3BaHA CIIOCOOCTBOBATH B JIOCTHXKCHHH TOJIOKUTEIHLHOTO Pe3yjIbTaTra B
npo(hecCHOHANBHON  JAESTENHbHOCTH Ha pa3HeIX ypoBHiAX. Ocobas poib  KPOCC-KYJIBTYPHOMH
KOMMYHUKAIIUU OTBOJIUTCS TOTJA, €ClI MpodeccuoHaibHasl ASSITeIbHOCTh CIICIUAINCTOB JTH000H chepbl
MPHOOpETACT CTATYC MEXIyHAPOIHOW. B TakoM ciiydae ycmex AeSTEIbHOCTH B 3HAYHUTEIBHON CTCIICHU
3aBHCUT HE TOJIbKO OT BIaJICHHS CIECIMAIMCTAMH CIEIHAIbHBIMU MPOPECCHOHATGHBIMU 3HAHUSIMHU W
3HAHUSIMH WHOCTPAHHBIX A3bIKOB, HO U OT 3HAHUS PEUCBOTO ITHKETA, 0COOCHHOCTEH KyIbTYPhl CTPAHBI, C
MMpeaACTaBUTCIIAMUA KOTOpOﬁ HaJIA&)JKUBAKOTCA AOCJIOBBIC OTHOLICHUS, HallMOHAJIBHBIX CcTUIIeH O6H.[CHI/I$I,
OCHOB MEXAYHApOJHOTO OTHKeTa. [103TOMYy MpH HaNaKUBAHHWW JENOBBIX CBS3CH SIBISICTCS BaXKHBIM
3HAKOMCTBO C KyJIbTYPOH CTpaHbl, K KOTOPOH MPUHAMJICKHUT MOTCHIIMAIBLHBIN MapTHEP 0 OU3HECY.

KaroueBble cjioBa: KpocC-KyJIbTypHas KOMMYHHKAIMsS, Ju3aiiH, 00pa3, Ou3Hec, KyJbTypHas
TpaguLHAsL.
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Cross-cultural communication by definition is a verbal and non-verbal interaction between
representatives of different moral systems, worldviews, religions, etc. It is quite obvious, that it’s used to
get a positive result in professional activity at different levels. Cross-cultural communication gets a
special role when professional activity of specialists in any field becomes international. In this case, the
success of the activity depends not only on specialized professional knowledge of specialists and
knowledge of foreign languages, but also on knowing speech etiquette, the peculiarities of the country's
culture, with representatives of which business relations are established, of national communication
styles, the foundations of international etiquette. Therefore, it is important to get acquainted with the
culture of the country your potential business partner belongs to in establishing business relationships.
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