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L[{BeT Kak BbIpa3suTeJdbHOE CPEACTBO B KMHOA(PUIIE

I'o JIysann
Yupeorcoenue obpazosanus «benopycckuil 20cy0apcmeenHblil yHugepcumen Kyibmypul u
uckyccemsy, Munck

Aemop cmambu n0OpPoOOHO paccmampusaem cospemennoe cocmosnue Kunoaguuu. Ommevaem, ymo
meKkcm, epaguxa u yeem SAGAAOMCS OCHOBHbIMU INEMEHMAMU, U3 KOMOpbix cocmoum aguwa. lleem
obradoaem CUIbHOU SU3VATLHOU NPUBGTEKAMENbHOCIbIO U 3AHUMAEN GeCbMd BANCHOE NOJOMNCEHUe,
3auacmyro cozoaem nepeoe gnevamienue y ayoumopuu. Ilo muenuio asmopa, yeéem — 3mo 8aXCHbLIL
U300pazumMenbHblIl 361K U GLIPA3UMENbHBLI npuem aguuiy. Buecme ¢ mem 8 npoyecce UCMOPUYEcKo2o
Ppassumusi 100U HAOEIUIU Yeema pa3iuyHbIMU CUMBOIUHECKUMU ZHAYEHUAMU U nepedayeli smoyul. Ha
OCHOBAHUU NPOBEOCHHO20 UCCIe008AHUS KUHOADUW U AHATU3A YBEMO8 HA U300PAXCeHUsX ObLl cOelaH
NPeOsapumesibHblil 8bI8600 0 MOM, YMO 8 Npoyecce CO30aHuUs KUHOApUWL ¢ UCIOAL308AHUEM YBemd
3auacmylo  OnUPAlOMCcs  HA  maxKue  Kpumepuu, Kak — Xy0OdCeCMEEHHOCHb,  CUMBOIUYHOCHD,
cumyamuenocmo. Pesynomamol, nonyuennvie 6 xode uccne0oganus, mocym Oblmb UCHOIb30BAHLL 8
Kauecmae OanbHeliuell 6a3vl 014 U3yyeHus peHomena ysema 6 Kunoaguuie.

Knrouesvle cnosa: xunoaguwia, co8pemenHblil KUHeMamozpag, cpeocmea Gulpa3umeibHOCm,
BUZYATUZAYUSL, NPOU3BEOCHUE UCKYCCMBA, KYIbMYPd, Y8em, CUMBOIUYHOCb YBEmd, XY00HCeCEEHHOCMb,
CUMYAMUBHOCMb, BOCHPUSIMUE YBeMmd, NCUXOL02UsL YBemd.
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The author of the article examines in detail the current state of movie posters. He notes that text,
graphics and color are the main elements that make up the poster. Color has a strong visual appeal and
occupies a very important position, often creates a first impression with the audience. In the author’s
opinion, color is an important pictorial language and expressive reception of the poster. At the same time,
in the process of historical development, people endowed colors with various symbolic meanings and
transmission of emotions. On the basis of the conducted study of the movie posters and the analysis of
colors in the images, a preliminary conclusion was made that in the process of creating movie posters
using color, they often rely on criteria such as artistic, symbolic, and situational. The results obtained in
the course of the study can be used as a further basis for studying the phenomenon of color in the movie
poster.

Key words: movie poster, modern cinema, means of expression, visualization, artwork, culture, color,
symbolism of color, artistry, situationality, color perception, psychology of color.



