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HNxoHoO60pUeCTBO
KaK HUJICOJIOTHISCKUN (PeHOMEH

Mamurtsko O. B.
Yupeorcoenue obpasosanus «benopycckuii 2ocyoapcmeenwiil yHusepcumem
KYZIbmypol U UcKyccmey, Munck

B cmamve paccmampueaemcs  uUKOHOOOpHUeCmBO KAK  OOHA U3 UOCOI0SUYECKUX
Xapakxmepucmux Co8peMeHHOU KYIbmypbl. Dmo npeonoidazaem paccmomperHue mpex 3manos
pazeumus.  UKOHOOOpYECmea:  pPenucuo3H0-0020CNI08CK020  (8peMsi  pacnpocmpaHeHue
UKOHOOOpUeCKOU  epecu),  XY0OHCeCmBeHHO-ICMemuieckozo (gopmuposanue napaouemol
MOOepHa 8 Kyibmype) U uoeoiocudecko2o (8numasuie2o 8 cebs CMblCabl 08YX NpeobloyUUx
amanos). Hoeonocuueckuii 2man pazeumus UKOHOOOpHUeCMB8A C8A3AH C  YMBEPAHCOeHUeM
obpasza b6e3 cywHoCmu, UMMAHEHMHO20 Oe3 MPAHCYEHOCHMHO20 U OHMOI02UYECKU OA3Upyemcs
Ha Oesanveayuu nocieonezo. CuUMB0N 3aMeHAeMCcs CUMYIAKPOM — 00pazom 6e3 cooepicanusl,
YUMo AGIAEMCsL  UOCONIO2UYECKOL OCHOBOU CMUPAHUS PA3IUYULL 8 PAMKAX CMAHOBIEHUS.
2N00ANbHOU  KYIbMYpPbl, NOCMUOEON0SULEeCKO20 00ujecmeaa, npeononazaroueco ycmpaneHue
OUXOMOMUU  «CBOUX» U  «UYICUX», BbICOKO2O U HU3ZKO20, PearbHO20 U BUPMYAIbHOZO,
VMBEPIHCOEHUS MOHCOECHEEHHOCU CMBICAA BCEX KYIbMYPHbIX U PENUSUOZHBIX CUMBOIIO8.

Knwuesvte cnosa: uxonobopuecmeo, UKOHUYHOCMb, CUMBOIL, CUMYISKD, HOCHMMOOEPH,
MOOEpH, Udeo02ust nNompeo.ieHus.
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Iconoclasm is considered in the article as one of the ideological characteristics of the
contemporary culture. Three stages of iconoclasm development are studied: the theological
(the time of the spread of iconoclasm heresy), the aesthetic (shaping the Modern paradigm
in culture) and the ideological (which incorporated the senses of the two previous stages). The
ideological stage of iconoclasm development is connected with the assertion of the image
without essence, the immanent without the transcendent; and is ontologically based on the
devaluation of the latter. The symbol is replaced by “simulacrum”, the image without the
content, which is an ideological basis for erasing the differences within the framework of
assertion of global culture, post-ideological society, which means rejection of the dichotomy of
“the own” and “the alien”, “the high’ and “the low”, “the real” and “the virtual”, assertion of
the identity of all cultural and religious symbols.
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