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IlnakaT KaK MHCTPYMEHT rpag)u4ecKoro 1u3amHa
B MOJIUTHYECKOM peKjaMe: HCTOPUYECKUN aCleKT

Bucksapka 5. M.
Xapvkogckas eocyoapcmeennas akademus OU3aua u uckyccms, Xapokos

Brusnue  nonumuueckoti  pexnamei, npumeHsemoe 8  Kauecmee  OCHOBHbIX — MEXHONO2Ul
MAHURYIAMUBHO20 8030€UCMEUsL HA COZHAHUE MACC NPU POPMUPOBAHUU UMUONCA PASHBIX NOTUMUYECKUX
cyObeKmos, uUMeno Mecmo ewe 60 8pemeHa 3apoxcoeHuss ecocyoapcmea. (OOHaKo eciu Cc1edo8amb
COBDEMEHHBIM NPUHYUNAM NOHUMAHUSL I1M020 MEPMUHA, MO MOJICHO 2080pumv 00 ynompebaenuu
noaumu4eckol pexiamvl 8 Amepuxke u FEspone moavko ¢ Hauaia npeovioyujeeo Cmoaemusl.
CmpemumenvHble UMeHeHUs, NPOUCXOOAUWUE 8 COBPEMEHHOM 00ujecmse 6 Nocieonue Oecimuiemus,
passumue UHOYCmpuu onpocos obuecmeenHo2o MHenus u gospacmanue poau CMHU, pacnpocmpanenue
UxX Ha cghepy noaumuKy — 6ce MO HYHCOAemcs 8 NEPEOCMbICIEHUU CUmMyayuu 8 cepax, ceéa3aHHbIX ¢
00WeCMBEeHHbIM  COZHAHUEM, OCODEHHO 8 MmeX U3 HUX, 20e OesimenbHOCMb B8e0emcs 8 YCIOBUAX
KOHKYpeHyuu. K maxum cghepam omHoCUmcs, 8 4HacmHOCMU, U NOIUMUYECKAs PeKIamda.

Hcnonvzosanue wupokozo psaoa cpedcme paguueckoco Ou3aiiHa 8 NoIUMmuYeckoll pexiame, makux
KaK: KOMNO3UYuUs, y8emosoe peuieHue, yiem ncuxoi02uieckux MexanuzmMos spetus, namamu, 6HUMAHUS 8
npoyecce co30aHUsL U GHEOPEHUs UMUONCA NOTUMUYECKUX Oesimeliell 3HAYUMENbHO NOGblldem UX
o0buecmeeHHoe NPU3HAHUE U WAHCHL HA YCNex 8 YeloM.

Cpednecmamucmuyeckuii  0bvi6amenb, GOGNEUEHHVIL 8 NYOAUUHOe NPOCMPAHCIBO, GbIHYICOEH
MBICIUMb  KAME2OPUAMU, NPesblaAouUMU CMeneHb e20 KomnemeHmuocmu. Bosuuxarowuii 6 ezo
CO3HAHUU KOZHUMUBHDIL OUCCOHAHC KYNUPYEmcs npu NOMOWU NPOCHbIX CNOC0O08 UHDOPMAYUOHHO-
BUBVATILHO20 B030€UCGUSL: He ONPeOelUBUULICS UHOUBUO CaM 20MO8 YX8AMUMbCS 3 JH0OYI0 CKOAbKO-
HUOYOb CIMPOUHYIO UHDOPMAMUBHYIO CUCMEMY, U, HeM OHA Oydem npowe, mem OelicmeenHnee. 30ech u
B03HUKAEM MAKOU MOWHbIL BU3YATbHbIL UHCMPYMeHm 2Zpaguueckoeo OUu3atHa Kak HOAUMUYECKUll
niaxam. B xode ucciedoganus GvloeieHbl OCHOGHbIE HMANbL  GOSHUKHOBEHUSL U CHIAHOGIEHUS
noaumuyeckoz2o naakama. dman oznuknoeenus — ¢ 1870 no 1914 200 — koz20a noaumuueckuul niakam,
oasxce C6A3AHHBIU C BOCHHBIMU COOBIMUAMU, 6Ce-MAKU CYUWeCmB8o8al 6 MepPMUHAX KOMMEPUecKOou
pekaamvl, u sman cmanosienus — ¢ 1914 200a u 00 nacmoswe2o 8pemeHruU, K020a cOOCMEEHHO U BO3HUK
coepemeHHblll noaumuieckuu niakam. Paccmampusaemcs smom npoyecc HA NpumMepax OmoOenbHblX
ROAUMUYECKUX KAMNAHUL 68 eOUHbIX BDEMEHHbIX PAMKAX HeKomopwvix cmpan mupa. llpeonazaromcs
8ApUAHMBL pelleHUs NPoOIeMbl UCCAEO08AHUS.

Knrouesvle cnosa: nonumuueckuti niakam, epaguueckuti OU3QiH, pPeKiamd, 6U3YalbHblll 00pas,
nonUMU4ecKue KOMMYHUKAYUU.
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The political advertising, as the main manipulative technology of influencing the mass consciousness,
took place in the process of image shaping of various policy actors in the time of the state formation.
While there is a modern understanding of the term, political advertising in Europe and America has only
been possible since the early 20" century. The rapid changes that have taken place in modern society in
recent decades, the development of the public opinion polling industry and the increasing role of the
media in mainstreaming them into politics need rethinking of the situation in the areas of activity that are
inextricably linked to the public conscience, in particular those where activities are carried out in a
competitive environment. The latter, no doubt, also include political advertising.

The use of a wide variety of graphic design tools in political advertising such as: composition, colour
resolution, taking vision psychological mechanisms into account, memory, attention in the process of
shaping and implementing of the image of political actors greatly enhance their chances of success and
public acceptance.



The average citizen, involved in a public space, has to think in terms of categories exceeding his or
her competence. The cognitive dissonance in the mind is neutralized by means of simple ways of
information and visual impact: the individual without definite opinion is ready to grasp any coherent
informative system and the simpler the more efficient it is. A powerful visual design tool in the form of a
political poster appears in this case. The study highlights the main stages of emergence and development
of a political poster. The genesis stage includes the period from 1870 to 1914 when a political poster,
even related to military events, existed in terms of commercial advertising, and the stage of formation
involves the time period from 1914 to the present, when the real political poster was created. The process
is considered in the case of selected political campaigns in a single time frame of some of the world's
countries. Solutions to the problem of the study are offered.
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