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B cmamve paccmompenvl cocmosinue u 3aKOHOMepHOCIU pa3gumus mypusma 6 Bumebckoi obracmu,
U3y4eHvl NoKasamenu OesimenbHOCMU MYyPUCIUYECKUX OP2AHU3AYUL, YKA3aHbL (aKmopbl, GIusAwue Ha
KOHKYPEHMOCNOCOOHOCMb MYPUCMUYECKUX YCTLY2.

Lenv pabomer — ananu3 3aKoHOMepHOCHEl pAa36umusi U KOHKYPEHMOCNOCOOHOCMU MYpusma
Bumebckou obnacmu, oyenka mypucmuyeckux nomoKos, uvlseienue npobnem, meHoeHyull U NepcneKmue
pazeumusi.

Mamepuan u memoowvt. Mamepuanom 018 UCCICO08AHUL NOCHYICULU CIMAMUCIMUYECKUE OAHHbIE
Bcemupnoeo skonomuyecko2o opyma o0 KOHKYPEHMOCHOCOOHOCMU CeKmopa mypusmd, OaHHble
Hayuonanvrnozo cmamucmuyeckoeo komumema Pecnybnuxu benrapycy u Iasnozo cmamucmuueckozo
ynpasenenus Bumebckou obracmu, oannvie Ynpaenenus cnopma u mypusma Bumebckoeo obnacmuozo
UCNONIHUMENbHO20 KOMUmMema, nyoIuKayuu Ccneyuamucmos 6 nepuoouyeckux uzoanusax. OcHosHble
Memoobl: Cmamucmu4eckull, CpagHeHue, aHaiu3 u CUHme3.

Pesynomamot u ux obcysycoenue. B cmamve paccmompena 2n00aibHAs poib MYPUCHMUYECKOU
ompacau 6 NogvluleHUU KOHKYPEHMOCNOCOOHOCU CIMPAaHbl U OU8epCUDUKAYUU IKOHOMUKU, NPUBEOEHA
OUHAMUKA NoOKa3amesnel MypucmuiecKkux nomokos, aHaIu3UpyloOmcs  co8pemenHble MeHOeHYUU,
mexKywue npobiemvl U ux onpeoendrowue Gakmopwvl. Yuumuvleas, umo KOHKYPEHMOCHOCOOHOCHb
cmpambl  00YCI067IeHa KOHKYPEHMOCNOCOOHOCMbIO OMpAciell U pecuoH08, 0aHa OYeHKAa cocmasa u
CMPYKMYpbl  MYPUCMUYECKUX —Op2aAHU3AYUl, OUHAMUKU U PaA36UmMus 6be30H020, 6ble30H020 U
BHYmMpeHHe20 6uda mypucmuyeckux yciye Bumebckoui obracmu, ocywecmeénen amaiuz nokazamenet
0esAMeNbHOCMU  OP2AHU3aYUL,  OKA3LIBAIOWUX —MYpUCmuyeckue ycayeu 6 obaacmu, npueeoeHa
Xapaxmepucmuxa cpeocms pasmeujeHus.

3axniouenue. /[a nogviuenus KOHKypeHmocnocoonocmu mypusma Bumebckoui oobnacmu u cmpanwl 6
yenom myppupmam HeobXo0uMo 8blA6IsAMb MEHOSHYUU PA38UMUSL OMPACIU U NPOBOOUMb UCCIe008AHUS
C yenvlo onpedeneHuss MAKpOIKOHOMUUECKUX (PaKmopos, OKA3bIGAIOWUX G030elicmeue Ha CHpoc
mypucmuyeckux yciye. Yeenuuumv mypucmuueckuti nomenyuan Bumebckou obracmu 603MOJICHO 3a
cuem y@eauuenus cnpoca nymem y2uyOnreHHou pabomsl HA peiHKe N0 OPMUPOBAHUIO MYPUCUYECKUX U
PEKPeayUOHHbIX NOMPeOHOCMell HA HOBble MYPUCTMUYECKUE YCNVeU, NYMeM YCULeHUs KOHKYPEHMHbIX
RO3UYUTL MYPUCTHUYECKUX OP2AHU3AYULL @ pe3yIbmame pacuupenus ceoeu 00MU Ha puiHke. BaoicHvim
A6naemcs  obecneuenue KOHKYPEHMOCHOCOOHOCMU —MYPUCMUYECKUX OPSAHUAYUL PeSUOHd, 4mo
CMAHOBUMCSL OOHUM U3 OCHOGHBIX HANPABGNIEHUU NOAUMUKY 8 00IACTY MYPUSMA, U UMEHHO IO Cbiepaem
pewaowylo pons 8 yayuuenuu npusiekamenvHocmu benapycu ons sapybedcnvix mypucmos, a makoice
byoem  cnocobcmeosamv  pazeumMuio  COYUANbHO-IKOHOMUYECKUX — YCI08UU  YHKYUOHUPOBAHUS
eocydapcmea.

Knwuesvie  cnoea: xouxypenmocnocoonocms — cekmopa T&T — (mypusm u nymewecmeus),
myponepamopbl, mypazeHmsl, MypUcCmu4ecKull OusHec, peanvhvle pacnonazaemvle OeHeNCHble 00X00bl
Hacenenus, pacxoo0bl HACEAeHUs HA MYPUCMUYECKUe YCIY2U, 8be30HOU, 8ble30HOU U 6HYMPEHHUL MYPU3M,
cpeodcmea pasmewenus, GulpyuKda Om peanusayui mypucmuyecKux yeuye.
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The status and regularities of tourism development in Vitebsk Region are considered in the article,
analysis of the parameters of tourist companies’ activities is conducted, and factors which influence the
competitiveness of tourist services are pointed out.



The purpose of the article is analysis of the regularities of the development and competitiveness of
tourism in Vitebsk Region, assessment of tourist streams, finding out problems, tendencies and prospects
of the development.

Material and methods. The research material is statistics of the World Economic Forum on tourism
sector competitiveness, data of the National Statistics Committee of the Republic of Belarus and Head
Statistic Department of Vitebsk Region, data of Sports and Tourism Department of Vitebsk Region
Administration, publications in periodicals. The main research methods are statistic, comparative,
analysis and synthesis.

Findings and their discussion. Global role of the tourist branch in the increase of the country’s
competitiveness and the economy diversification are considered in the article; dynamics of the
parameters of tourist streams is presented; contemporary tendencies, current problems and factors
determining them are analyzed. Considering the fact that the country’s competitiveness is conditioned by
the competitiveness of branches and regions an assessment of the composition and structure of the tourist
companies, the dynamics and the development of the incoming, outgoing and internal types of tourist
services in Vitebsk Region is given; an analysis of the parameters of the Region ftourist companies’
activities is made; accommodation facilities are characterized.

Conclusion. To increase the competitiveness of tourism in Vitebsk Region and the whole country
tourist companies should find out tendencies of the development of the branch and do research to find out
macroeconomic factors which influence the demand in tourist services. The improvement of the tourist
potential of Vitebsk Region is possible by increasing the demand through profound work at the market on
shaping tourist and recreation needs in new tourist services, through strengthening competitive positions
of tourist companies as a result of widening their market share. It is important to provide the
competitiveness of the Region tourist companies, which is one of the basic directions of the policy in the
field of tourism; this will play the decisive role in the improvement of the attractiveness of Belarus for
foreign tourists, which will facilitate the development of social and economic conditions of the state
function.

Key words: competitiveness of T&T sector, tourist operators, tour agents, tourist business, real
possessed financial incomes of the population, tourist services expenditures of the population, incoming,
outgoing and internal tourism, accommodation facilities, tourist service sell incomes.



