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HNPEJIIPUHUMATEJIBCKHUE CETH
B COEPE CEJIBCKOI'O TYPU3MA

KoJuecnukosa H.B.
DeoepanvHoe eocyoapcmeeHHoe 0100dcemHoe 00pA308amMeNbHOE YUpetcOeHUe 8blcUle20 00pA308aAHUsL
«llempozasoockuil cocyoapcmeennwiii ynugepcumemy (Poccus)

Pa3Butne Typusma SBISE€TCA BaXKHBIM HHCTPYMEHTOM IUBEPCHU(PHUKALUU SKOHOMHMKH CEIbCKHX
Tepputopuil. PdopMupoBaHue MpEeINPUHUMATENBCKUX ceTeit CIOCOOCTBYET  TOBBILICHUIO
KOHKYPEHTOCTIOCOOHOCTH HE TOJBKO MNPEANPHUITHH-YYaCTHUKOB TaKUX CETed, HO U TEPPUTOPHU B
LIEJIOM.

Llens cTaThm — WCCICNOBaHUE TEOPETUYECKUX OCHOB H  OOOCHOBaHME MPAKTHYECKOH
1enecoo0pa3sHocTH (pOpMUPOBaHUS CETEBBIX OOBEAMHEHHMH NpeanpuHUMareleil Ha mpumepe chepbl
cenbckoro TypusMa B Pecrryonmke Kapenust.

Martepuan u MeTOAbl. OMIUPHYECKOW 0a30if M3yUeHUS TMIOCIYKWIM pe3yabTaThl aHajmn3a
NpeANpUHAMATEIbCKUX TPAKTUK B cdepe celmbckoro Typusma B IeioM U B Pecnybnuke Kapenus B
4acTHOCTH. MeTOIoNIOr sl NCCIIEA0BaHNS OCHOBaHA HAa MEXIUCLUIUIMHAPHOM MOAXOJE U ONUPAETCs Ha
TEOPETUYECKUE TOJIOKEHHS SKOHOMUKHU U IICUXOJIOTHH.

PesyabTaTel m ux odcy:knenme. llpeanoxkeHa cuctema moTpeOHOCTEH NpeNNPUHUMATENS Kak
OWM3Hec-eJMHUIBI, WMEIOIIAs MHOTOYPOBHEBYIO HMEPApXUUYECKYI0 CTPYKTYpy. TeKkymas MOTHBALus
OpeAnprUHUMATENe ompenesnseT HMX OXHAAHUA OT YYacTHs B IPEeIIPUHUMATENBCKOW CeTH H,
COOTBETCTBEHHO, COJEpXKaHME LEeNIM M 337ad ceTH. B 3aBucUMoOCTH OT peanu3yeMbIX 3aaad
NpeANPUHAMATEIbCKHE CETH MPEIIOKEHO KIACCH(DUIMPOBATh HA «MapKETUHTOBYIO», «IAPTHEPCKYIO» H
«3HaHueBYIO». [10J€3HOCTh CeTH Kak KONWYECTBO B3aWMOCBSA3EH MEXKAY YYaCTHHKAMU BO3PAcTaeT IO
Mepe 3IBOJIOLMU CETH OT «MAapKETHHIOBOI» 10 «3HAHHWEBOW»; YBEIWYCHHE HPOUCXOAMUT 3a CUYET KaK
IMPUPOCTAa KOJIUYCCTBA YUACTHHUKOB, TaK U YBCJINYCHUA YACIBbHOI'0 KOJIMYCCTBA B3aHMMOCBS3eH Ha OJJHOT'O
y4acTHUKA. ODKOHOMHUYECKHH A(PQPEKT OT JCATCIBLHOCTH MNPEANPUHUMATEIBCKON CETH JIOCTUTACTCs
Onmarozaps >KOHOMUHM Ha TPAaH3aKLMOHHBIX HM3ICPIKKAX, MOIY4aeMOM KaKAbIM HpeANpPHHUMATEIEeM-
YYaCTHHUKOM CETH.

3aknouenue. [IpennpuHumaTensckas CeTh MO3TAaNHO Pa3BUBAETCS B COOTBETCTBHHM C POCTOM U
YCIOXKHEHWEM  MOTHBAallMM  y4YacTBYIOIIMX B  HEH  mpeanpuHuMatenei.  PopmupoBaHue
NPEANPUHUMATENBCKON CETH NPUHOCUT IMOJOXKHUTEIBHBIH 3KOHOMUYecKud 3¢ddekr, oaHako ee
JIeecriocOOHOCTh 3aBUCUT OT COOTBETCTBHS aKTYaJILHBIM MOTPEOHOCTSM MpeIPUHUMATEIICH.

Karouesble cjaoBa: IpeaNpUHUMATEIbCKHIE CeTH, CeNIbCKUM  TypH3M, uepapxus
npeAnpUHUMATEIbCKUX TOTpeOHOoCTeH, Peciybmka Kapenust.
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Tourism development is an important tool for diversifying the rural economy. The formation of
entrepreneurial networks contributes to improving the competitiveness of not only enterprises that are
members of such networks, but also the territory as a whole.

The aim of the article is to study the theoretical foundations and substantiate the practical feasibility of
forming network associations of entrepreneurs on the example of rural tourism sector in the Republic of
Karelia.

Material and methods. The empirical base of the research was the results of the analysis of business
practices in the field of rural tourism, in general, and in the Republic of Karelia, in particular. The
research methodology is based on an interdisciplinary approach and relies on the theoretical concepts of
economics and psychology.

Findings and their discussion. The system of needs of an entrepreneur as a business unit with a
multi-level hierarchical structure is proposed. The current motivation of entrepreneurs determines their
expectations from participation in the entrepreneurial network and, accordingly, the goals and objectives
of the network. Depending on the tasks to be implemented by network, it has been proposed to classify
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the entrepreneurial networks into the “marketing”, “partner” and “knowledge” types. The usefulness of
the network taken as the number of relationships between participants increases as the network evolves
from the “marketing” to “knowledge” type; the increase occurs both due to increase in the number of
participants, and due to increase in the number of interconnections per participant. The economic effect of
the entrepreneurial network is achieved as an economy on transaction costs received by each entrepreneur
member of the network.

Conclusion. An entrepreneurial network is developing in stages in accordance with the
development and complication of the motivation of the entrepreneurs participating in it. The
formation of an entrepreneurial network brings a positive economic effect, but its viability
depends on whether it meets the current needs of entrepreneurs.

Key words: entrepreneurial networks, rural tourism, hierarchy of business needs, the Republic of
Karelia.



