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CraTesi TOCBAINEHA AaHANN3y HWTOTOB MW OMNPENENICHUIO TIEPCHEKTHB pPa3BUTHS IPOM3BOICTBA
TEeKCTHJIBHBIX W3ICTUA, ONSKIbl, HM3IENUid W3 KOoKM U Mexa B PecmyOmuke benapyce. Jlerkas
MIPOMBIIIUIEHHOCTh TPAaJWLMOHHO 3aHUMAeT 3HAa4MMOE MECTO B CTPYKType SKOHOMUKH M 3aHSATOCTH
Hanieil crpaHbl. BMmecTte ¢ TeM JaHHBIA BHJ HSKOHOMHYECKOM JESITEIBHOCTH XapaKTepU3YyeTCs
BBICOKOKOHKYPEHTHOH JHUHAMHYHOW Cpenod, dTo OOYCIOBIMBACT aKTyaJbHOCTb OMNpEACICHUs
MIEPCIIEKTHB U HAMpPaBJIECHUH €T0 JaJbHEHIIEro Pa3BUTHSL.

Ienp cTaThu — MPOBECTH aHATU3 MTPOU3BOCTBA TEKCTHIBHBIX U3/ENNH, OJICKIBI, U3IEIHA U3 KOXH H
Mexa B Pecrry6nmke benmapych 1 Ha 3T0it OCHOBE ONPEAETUTh MEPCIIEKTHBEI €T0 JalbHEHIIIer0 Pa3BUTHSL.

MaTepI/IaJ'[ H METOAbI. MaTepI/IaJ]OM AJI1 HallMCaHWsA CTAaTbU MOCIHYKHUIU CTATUCTUYCCKUC OaHHBIC
HammonanpHOrOo CcTarucTHdeckoro kommrera PecrmyOnmku bemapych, maHHBIE MEXIyHAPOTHOU
KoHcaITHHTroBOoM Kommaunuu McKinsey & Company, a taxke maHHble oTtueToB HUP, BBITOTHSIEMBIX
aBTOPOM. B paMKax HUCCICAOBAHUA IMPUMCHAIUCH O6Hl€Hay‘IHI>IC METOAbI (aHaJII/B, CHUHTEC3, CIUHCTBO
HMCTOPUUYECKOTO U JIOTHYECKOT0), CUCTEMHBIN MOAXOI.

Pe3yabTarhl 1 X 00cy:k1enue. Pa3BuTre j1erkoil MpOMBIIINIEHHOCTH B CTpaHe OBLIO HAMPABJICHO Ha
NPeoJIoJICHNE TIYOOKOTO KpH3KCa, B KOTOPOM OKa3alliCh MPEINPHSITHS, CTOJKHYBIIMECS C HOBBIMH
YCJIOBUAMM XO3SMCTBOBaHUSA. J[aHHBIM BUJ 3KOHOMHYECKOW ACSATEIBHOCTH BBICOKO BOCIPHUUMYHB K
W3MEHEHUSM BHEITHEH W BHYTPEHHEH cCpeipl, YTO OOYyCIOBIMBAaET BO3pACTArOIIee 3HAYCHHUE
aJlaNTallMOHHBIX XapaKTePUCTUK NpeAnpusaThii. CeroaHs 3aBUCHMOCTh SKOHOMHYECKHX ITOKa3zaTeren
pasBUTUSL  JIETKOW TPOMBINUICHHOCTH OT JEHCTBUSL HELEHOBHIX  (aKTOpoB, (HOPMHUPYIOIIUX
MOTPEOUTENbCKUI  BBIOOP, BO3pacTaer. OTO O0YyCIaBIMBAaET HEOOXOAMMOCTh  MOJCPHHU3AIIUU
OpTraHM3aIlMOHHO-YITPABIEHYECKNX MOJICUCTeM Mpennpustuid orpacid. C ydeToM 3TOro OmpeieNeHbI
IMEPCICKTHUBLI U HAIIPABJICHUA pPa3BUTUA MPOHU3BOACTBA TCKCTUIIBHBIX I/I3I[€J'II/II\/'I, OJCKbI, I/I3I[GJ'II/II\/'I n3
Koku 1 Mexa B PecniyOnuke bBenapycs.

3aknawuenue. Ha OCHOBaHMM TIPOBENEHHOTO WCCIEAOBAaHUS B IENSAX pPa3BUTHS IPOU3BOJCTBA
TEKCTUIBHBIX M3ICNUH, ONEXKIbl, U3ACIUH U3 KOKH M MeXa MPEeIOKEHBI MEPhl 10 PacpOCTPaHEHUIO
HUCIIOJIB30BaHUA O6IlIeCTBeHHO-q)YHK]_II/IOHaJ]LHBIX TCXHOHOFI/IFI, Pa3BUTUIO YCIYT' TMIPOMBIIIJIICHHOTO
xXapakTepa, 0TKa3y OT JKeCTKOH MPUBSI3KH pocTa 3apaboTHOH IIIATHI K POCTY MPOU3BOIUTEIHLHOCTH TPy,
KOOTIEPUPOBAHUIO CYOBEKTOB XO3SMCTBOBaHMS Pa3UYHBIX (POpM COOCTBEHHOCTH W MacIiTaOoB,
HaIllpaBJICHHBIC HAa NOBBIILICHUC KOHKypeHTOCHOCO6HOCTI/I OTCYCCTBCHHBIX HpeI[HpHHTHﬁ.

KalodeBble cioBa: SKOHOMHUYECKOE pa3BUTHE, MOJAEpPHHU3AIMS, Jerkas IPOMBIIUIEHHOCTb,
KOHKYPEHTOCIIOCOOHOCTh, WHHOBAIINH.
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The article deals with the analysis of the results and the identification of the prospects for the
development of the production of textiles, clothing, leather and fur products in the Republic of Belarus.
Light industry traditionally occupies a significant place in the structure of the economy and employment
of our country. At the same time, this type of economic activity is characterized by a highly competitive
dynamic environment, which makes it important to determine the prospects and directions for its
further development.

The purpose of the article is to analyze the production of textiles, clothing, leather and fur
products in the Republic of Belarus and on this basis to determine the prospects for its further
development.



Material and methods. The material for the article was statistical data of the National Statistical
Committee of the Republic of Belarus, the international consulting company McKinsey & Company, as
well as the data of research reports carried out by the author. As part of the study, general scientific
methods were used (analysis, synthesis, the unity of the historical and the logical), and the systematic
approach.

Findings and their discussion. The development of light industry in the country was aimed at
overcoming the deep crisis, in which enterprises were faced with new economic conditions. This type of
economic activity is highly susceptible to changes in the external and internal environment, which leads
to the increasing importance of the adaptation characteristics of enterprises. Today, the
dependence of the economic indicators of the development of light industry on the effect of non-
price factors that shape consumer choice is increasing. This necessitates the modernization of the
organizational and management subsystems of enterprises in the industry. The prospects and directions
for the development of the production of textiles, clothing, leather and fur products in the Republic of
Belarus have been determined.

Conclusion. On the basis of the research conducted in order to develop the production of textiles,
clothing, leather and fur products, measures were proposed to expand the use of socially functional
technologies, develop industrial services, abandon the rigid linkage of wage growth to productivity
growth, and cooperate with economic entities of various forms property and scale, aimed at improving the
competitiveness of domestic enterprises.
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