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PA3JIMYMA B COLIUMAJIBHBIX PEIIPEEHTALIMAX
3APYBEXHBIX TOCTEU Y PABOTHHUKOB
[IPEQITPUATHUN TOCTUHUYHOI'O BU3HECA

Kaumosuu JI.B.
Benopyccruii cocyoapcmeernubiil yHugepcumem

Wnpyctpus Typusma M rocTenpuuMcTBa — cdepa, e MEeKIMYHOCTHOE B3aUMOIEHCTBHUE SBISIETCS
JOMUHHPYIOLIIMM (hakTopoM, 00eCTieurBalOIiM BBICOKHH YPOBEHb CEPBHCA, KOTODHIH, B CBOIO OYepenb, He
MOXKET OBITh JTOCTUTHYT O€3 y4eTa MepCoOHaNIOM OCOOCHHOCTEW IMCHXOJIOTMM M HOPM TIOBEACHHS rocTeld —
MIPEJCTAaBUTENECH pa3INYHBIX CTpaH W KyJlbTyp. Bmecre ¢ TeM BOMpPOC O TOM, Kak CHELUAIUCTHI
WHAYCTPUHU TypHU3Ma M FOCTEIPUHUMCTBA PENPE3CHTUPYIOT HHOCTPAHHBIX TOCTEH, OCTaeTcsl HE O KOHIA
W3YYEHHBIM.

Llene paboTBl — OmpenesleHHe COACPKAHMUS COLMAIBHBIX pENpe3eHTauuil 3apyOeXHBIX TOCTed y
pabOTHHUKOB TPEANPUATHH TOCTUHUYHOTO OW3Heca.

Marepuas u Meroabl. B nanHOM 3kcrnepuMeHTe npuHsuio ydactue 107 paOOTHHKOB TOCTHHUYHBIX
TpennpuiaTuii B Bozpacte ot 18 mo 57 mer. Jlns uccmenoBaHust Oblia BRIOpaHA METOAWKA JIMYHOCTHOTO
cemMaHTHUYeCKOTO nuddepeHiuana, anantupoBanaas corpyaaukamu HUM nmenn B.M. bextepesa.

Pe3yabTaThl 1 MX 00cy:KaeHue. B pe3ynbraTe mpoBe[cHUs KIACTEPHOTO aHann3a ObIJIO BBISIBICHO 6
kiactepoB. [lepBriii kimactep obpazoBanu npeacTaButenu Poccun, Ykpannsl u Mtanuu. Bropoii kiactep
chopMHpOBaNIK HCKIOYUTENBFHO IpeacTaBurenu bemapycu. B Tperuil knmactep BouuiM HpencTaBUTENN
Kuras, W3pamns u Typumu. YerBepThiii kmactep oOpazoBanmu mnpenctaButenu CoeaMHEHHOTO
KoponesctBa Benukobpurannu u Ceseproii Upnangum, IBeiinapun u ['epmanun. B cocraB msitoro
kmactepa Bouutn mpexactraButenu CHIA, ®@pannun w Ilomemm, a mectoil kmactep chOpMUPOBAIA
npencrasutenu Jluteel, JlatBun m Dcronnn. Ha ocHOBe MpoOBEIEHHOW KiacTepHu3alvd OBLTH OIMCAHBI
BHYTpPUKJIACTEPHBIC pasziuuust 1o 21 kpuTepuro ceManTuaeckoro audpdepeHnuana.

3aknrouenue. [lonydeHHble JaHHBIE MOTYT CTaTh OCHOBOM JJISl CO3JIaHMSI MTPOrpaMM, HaIPaBIECHHBIX
Ha YJIy4YLIEHHWE MEXKYJIbTYPHOTO B3aMMOJCHCTBUS, MOMCK Pa3pelIeHUs] MEKHALMOHAIBHBIX NPoOJieM U
KOPPEKIIHIO TIOBEIeHUS] pa0OTHUKOB WHIyCTPUN TOCTEIIPUIMCTBA.

KawueBbie cioBa: colnualbHbIE PENpE3eHTAIMU, CEMaHTHYECKWil IudQepeHnnan, roCTUHUYHBIN
Ou3HeC, MHIYCTPUS TOCTETIPUMMCTBA, WHOCTPAHHBIE TYPHUCTHI.
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The tourism and hospitality industry is a sphere where interpersonal interaction is the dominant factor
providing a high level of service, which can’t be achieved without taking into account the psychology
and behavior of guests from different countries and cultures. At the same time, the question of how
specialists in the tourism and hospitality industry represent foreign guests remains not fully understood.

The purpose of the work is to identify and describe close and significantly different groups of foreign
guests.

Material and methods. 107 employees of hotel enterprises aged 18 to 57 years old took part in the
research. For the research the method of personal semantic differential, adapted by the staff of V.M.
Bekhterev Research Institute was chosen.

Findings and their discussion. As a result of a cluster analysis, 6 clusters were identified. The first
cluster was formed by representatives from Russia, Ukraine and Italy. The second cluster was formed
exclusively by representatives of Belarus. The third cluster included representatives from China, Israel
and Turkey. The fourth cluster was formed by representatives from the United Kingdom of Great Britain
and Northern Ireland, Switzerland and Germany. The fifth cluster included representatives of the United
States, France and Poland, and the sixth cluster was formed by representatives of Lithuania, Latvia and
Estonia. As a result of clustering intracluster differences by 21 criteria of the semantic differential were
described.



Conclusion. The research data can be the basis for development programs improving
intercultural interaction, finding solutions to inter-ethnic problems and correcting the behavior of
employees of the hospitality industry.
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