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JIMCKYPCUBHBIA AaHAIHU3 PACHPOCTPAHEHMS JIOKHON MH(POPMALIUH B
COLMAJIBHBIX CEeTHAX

Xpaban T.E.
Kuesckuii soennwiit auyeti umenu Heana boeyna, Kuee (Yxpauna)

B cmamwe  paccmompenvr  ocobennocmu  coyuanbHulx  cemel,  Cnocobcmeyouue
PAacnpocmpaneruto 10#CHou UHgopmayuu, a makice 0coOenHOCmMuU KOMMYHUKAMUBHBIX MAKMUK
OCHOBHbLIX — nymeli  pacnpOCMpaneHus JNO0XMCHOU  UHGopMayuu 6 COYUANbHbIX — Cemsx
(Oesunghopmayus, ciyxu, 20poocKue 1e2eHobl, MpOoLIuUHe).

Llenv cmamvu — npoananuzuposams meHOeHYUU pacnpoCmpaHeHus: J0HCHOU UHGoOpMmayuu 6
COYUATIbHBIX CEMSX.

Mamepuan u memoowi. IIpakmuyecKum Mamepuaiom Uccie008aHus NOCIAYHCUIU NYOTUKAYUU
u xommenmapuu coyuanvrou cemu Facebook. [Juckypc-amanusz obecneuun usyuenue
ocobennocmell 6bl60pa agmopamu nyOIUKAYUL KOMMYHUKAMUSHBIX MAKMUK 015 peanu3ayuu
UTIOKYMUBHBIX Yelel.

Pe3ynomamut u ux oocyyucoenue. Paccmompenvl o0cobeHHOCMU COYUANbHLIX —cemell,
cnocobcmeylowue  pacnpoOCMpaHeHulo  JOACHOU UHGopmMayuu. YUCIeHHOCMb ayoumopuu,
cecMeHmayus ~ Ha ~ 2PYRNbL,  OMAUYAIOWUECS N0 CBOUM — COYUATLHO-NCUXONOSUHECKUM
Xapakmepucmukam, NepCoOHANUSUPOBAHHBIN  NOUCK, OPUEHMUPOBAHHOCMb HA  Oblcmpoe
gocnpuamue u obmen HogocmAMU 0Oe3 yuema MOYHOCMU, OOCMOBEPHOCMU, NOTHOMbL
u3n10J4cenHUs uHopmayuy, Gopmuposanue Kyabmypel napooutinocmu. B pesyremame ananusa
nyonukayuii U KOMMeHmapues O0OKA3AHO, 4MoO NONb308amenu COYUAIbHbIX cemell 8bloupaiom
cneyuguueckue KOMMYHUKAMUGHbIE MAKMUKU 6 3A6UCUMOCMU Om yereu u nymeu
PAcCnpocmpanenuss J0NHCHOU uHgopmayuu  (Oe3uHgopmayus, Cayxu, 20poOCcKuUe Jie2eHOobl,
MPOJLIUHS).

3aknwuenue. Takxum obpazom, 8 COYUANbHBIX CEMAX NPOUCXOOUM MOOUPUKAYUSL CMPYKMYDbL,
cooepoicanus u cnocobo8 pacnpocmpanerus 104CHOU UHGopmayuu.

Knwouesvie cnosa: oezungopmayus, 20poockue ne2eHObl, KOMMYHUKAMUGHbIE MAKMUKU,
JIOJICHAS UHPOPpMAYUS, COYUATbHBIE CEMU, CLYXU, MPOTTUHS.
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The article describes the characteristics of the social networks that promote the dissemination
of fake information as well as features of communicative tactics of the main ways of
disseminating fake information in social networks (disinformation, rumors, urban legends,
trolling).

Material and methods. The materials of the research are the publications and comments on the
social network Facebook. The discourse analysis provides a study of the peculiarities of the
authors’ choices of communication tactics for the implementation of illocutionary intentions.

Findings and their discussion. The features of social networks that promote the dissemination
of fake information are considered: the audience size; segmentation into groups differing in their
social and psychological characteristics; personalized search; orientation towards rapid
perception and exchange of news without regard to accuracy, reliability, completeness of
information presentation; formation of the culture of parody. As a result of the analysis of
publications and comments it has been proven that social network users choose specific



communication tactics depending on the goals and ways of spreading fake information
(disinformation, rumors, urban legends, trolling).

Conclusion. Thus, there is a modification of the structure, content and methods of
disseminating false information in social networks.
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