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Baoicnyro ponv 0na yemouuugoco pazgumusi 0eMOKpAmMuyeckoeo 20Cyoapcmea uepaim uloopul
nonumuyeckoeo audepa. Haubonvuue wancel Ha NOIUMUYECKUll ycnex umeem MOmM NpemeHOeHm,
coz0asaemvlii 00paz KOMoOpo2o 6Censien 8 JIeKmopam YEepeHHOCmb 6 CHOCOOHOCMU U3OPAHHUKA
Peanuzoeamn uUx COYUAIbHbIE OHCUOAHUSL 8 CTLONCUBULELCS NOTUMUYECKOU U IKOHOMUYECKOU CUMYayulu.

Llenv cmamvu — BbIAGUMb MEXAHUIMBL APXEMUNUYHO20 U CUMYAYUOHHO20 DJIEMEHNO08 8 npoyecce
PopMuposanis NOIOANCUMENTLHO20 UMUONCA NOUMULECKO20 OesTMEI.

Mamepuan u memoowt. Mamepuaniom uccied08anUs CLYHCAM NPOSPAMMbL NPEOGbLOOPHBIX KAMNAHULL
KaHouoamog Ha Gvlcuiile 20CYOapCmeeHHble NOCMbl U Hpuembl NOCMPOEHUs UX NO3UMUEHO20
nonumuyeckoeo umuoxica. OCHOBHBIMU MemOOaMU GbICIYNAIOM AHANU3, CUHME3, UHMepnpemayusl,
CpasHeHue, Munoi02U3ayUsl.

Pezynomamot u ux oocyrycoenue. Op@exmusHviMU UHCIPYMEHMAMU HOCMPOCHUST UMUOINCA
ROIUMUKA SGTSIOMCSL NO3UYUOHUPOBAHUE, MUpoocuzayus, smoyuonaiuzayus. borvuoe 6o30eticmsue na
NPEeOnoChUIKU  8bl00PA  OKA3LIBAIOM  IKCNeKmayuu  uzbupamenetl, 00YCIOGIEHHbIE COYUANbHLIMU
o6cmosmenscmeamu. Mzoupamenu opueHmuposanvl 6 GOIbUEN CMEeNneHy Ha IMOYUOHATbHO-00pA3sHoe, d
He PAYUOHAIbHOE 8OCHPUSIMUE NPOSPAMMHBIX 3as6ieHull. Eciu noou ne Xomsm dicums no-cmapomy, mo
HeoOX00UMO CO30amb APXEMURUYHYIO OCHOBY JIO3VH2d, NPU3bIEAIOUe20 K HOBbIM YEeSIM U CEePULCHUSIM.
Apxemunuunoe 6cec0a CUMYAYUOHHO OKPAWIEHO, OHO NPUHUMAem (HopMy, COOMEEMCMEYIOUYIO
COYUOKYTIbMYPHBIM U NOJUMUYECKUM PEAnusiM KOHKPENHO20 UCMOPULECKO20 8PEMEHU.

3axntouenue. Ilpu popmuposanuu umudica ciedyem yuumoléams 2UOKYI0 OUANEKMUKY 83AUMOCEA3U
APXeMunuYHO20 U  CUMYAYUOHHO20. AKmyanuzayusi apxemunda, KOMOPblll KOPPeiupyemcs co
CNLONCUBUUMUCS COYUATILHO-IKOHOMUYECKUMU U NOIUMUYECKUMU VCIOBUSIMU, NO360I€M C NOMOWbIO
COBPEMEHHbIX — UHQPOPMAYUOHHBIX — MEXHONO2ULl  AKMUBHO  8030€liCmE08ams — HA  CUMBOIUKO-
Mugponocuueckue OCHO8bL  KOJIEKMUBHO20 —Hecco3namenvho2o. Baoicno, umobbl  npednacaemvle
apxemunuunvie CMAHOAPMbL, YNAKOBAHHbIE 6 IPHEeKmueHvle 3HAKOBO-CUMBOIUYECKUE (OpMbL, He
OKA3aMUCL OOLIKHOBEHHBIM NOJUMUKO-NONYIUCICKUM CUMYISKPOM.

Knrouesvie crosa: umuooic, apxemun, SKCneKmayus, Cmepeomunu3ayus, CUmyamusHoCmb.
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An important role in the sustainable development of the democratic state belongs to political leader
elections. Most politically successful is the candidate the created image of whom makes the electorate
sure of the abilities of the chosen nominee to implement their social expectations in the given political
and economic situation.

The purpose of the research is to find out mechanisms of archetypical and situational elements in the
process of shaping a positive image of the politician.

Material and methods. The research materials are election campaign programs of higher state
positions candidates as well as techniques of shaping their political images. The basic methods are
analysis, synthesis, interpretation, comparison, typologization.

Findings and their discussion. Efficient instruments for shaping a politician’s image are: positioning,
mythologization, emotionalization. The preconditions of the choice are greatly influenced by expectations
of the electorate under social circumstances. The voters are aimed at the emotional and image rather
than at the rational perception of the program statements. If people don 't want to live the old way of life it
is necessary to shape an archetypical basis of the slogan which calls to new accomplishments and aims.



The archetypical is always situation colored, it takes the shape, which corresponds the social and
cultural and political reality of a definite historic time.

Conclusion. While shaping the image it is necessary to take into account flexible dialectics of the
interconnection of the archetypical and the situational. Actualization of the archetype which correlates
with the given social and economic as well as political conditions makes it possible to actively influence
the symbolic and mythological bases of the collective unconscious with the help of the contemporary
information technologies. It is important that the suggested archetype standards, which are packed into
efficient sign and symbol forms, should not be usual political and populist simulacra.
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