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MeToaunuyecku rpamoTHaA Moae/ib NpenoaaBaHus
AEN0BOro aHrMMIUCKOro A3blKa KaK ¢paKTop NoBbiIEeHUA
KOHKYpeHTOCnocobHocTn 6enopycckoro busHeca
Ha MeXXAyHapoaHON apeHe

MN.H. Pe3bko
YupexcdeHue obpazosaHusa
«bpecmcKuli 2ocydapcmeeHHbIl mexHuU4eckuli yHugepcumem»

B cmamee paccmampusaromca pasnauyusa mexody 0en0686iM U bu3Hec aHeaulcKuM, mepmuHoao2ua U 3a0a4u OGHHbIX Kypcos,
Hedocmamku cospemeHHoU modenu u nymu ee yayqweHus. Ocoboe sHUMAHUE asmop yoesnsem MeHKysbmypHOMY KOHmMeKcmy
KOMMYHUKaGuuUU, Mmemooduke oby4eHUs MAaKmMuKe U cmpameauu nepe208opos8 C aH2/0A3bIYHbIMU NapmMHepamu 0158 00CMUMeHUs
rnocmasseHHsIx neped 6eaopyccKUMU KOMIAHUAMU 300aY.

Llens cmamoeu — nocmpoums mMemoodu4ecKu 2pamomHyo Moodesb npenodasaHus 0esn108020 AH2AUlICKO20 A3bIKA KAK pakmopa
rnosblwWeHUs KOHKypeHmocnocobHocmu besnopycckozo 6usHeca Ha MexOyHApoOHoU apeHe, 04A  yayyweHUs npenooasaHus
0es108020 U bu3Hec aHanulickoeo cmydeHmMam 3KOHOMUYECKUX crieyuasabHocmeli omevyecmseHHbIX 8Y308.

Mamepuan u memodsl. Anpobayus pe3ys6mamos uccanedo8aHuUs nMPosoousdace 8 rnpoyecce obyyeHUs cmyoeHmos 8mopozo
Kypca 3KoHomu4ecko2o ¢hakynemema YO «bplTY» no OducyunauHe «[enogoli uHocmpaHHbIl A3bik» 6 2016-2018 22. B
GHKemupoB8aHUU NpuUHAAU ydsacmue 126 cmydeHmos. B pabome ucnosnb308aaace COBOKYMHOCMb Meopemu4eckux U SMupu4ecKux
mMemooo8 uccnedosaHusA: meopemuyeckuli aHAAU3 U CUHMeE3 3MAuUpUYecKux OaHHbIX, GHKemuposaHuUe, UHMepPB8bIOUPOBAHUE,
0606weHue nedazo2u4ecKozo onbima, mecmuposaHue, nedazoaudyeckuli sKcnepumeHm.

Pe3synomamel u ux obcymdeHue. B cmameve npogedeH 8CECMOPOHHUL aHAAU3 HEOO0CMamKoe cospemeHHol mooenu
npenodasaHua 0esn108020 UHOCMPAHHO20 A3bIKA, 8 YacmHocmu 8 6osbwuHcmee 8y308 cmpaH CHI He yyam nepezogopHoli
makmuKe U cmpameauu, KaK KoppekmHo nepebusame napmHdepa, Ymobel He 0amb emy nNpooasums HAC Mo YCA08UAM NOCMABKU
uau onaamel. Paccmampueaemca crneyuguka memooda KOHMPOsbHbLIX B80MPOCO8 MPUMEHUMenbHO K 6Gu3Hec aHaaulickomy u
rnodyepkusaemcs, Ymo apheKkmusHocms OaHHO20 Memoda 3a8UCUM He MOsIbKO Om YPOBHSA MPogeccuoHasnbHol nod2o0mosKu
crneyuanucma, Ho U om e2o 3HaHUl U ymeHus ea1a0ems 30KOHOMePHOCMAMU pevegozo nosedeHus. Ocoboe sHUMaHuUe Heobxo0umo
yoenamoe MeMCKysnbmypHOMY KOHMEKCMY KOMMYHUKQUUU, U2HOPUPOBAHUE KOMOpo20 MoxMem npueecmu K Cepbe3HbimM
¢huHaHcosbIM nomepam 6eaopyccKux KOMnaHud.

3akntoveHue. Knoyesoli ocobeHHOCMbIo 0e108020 AH2AULICKO20 A3bIKA ABAAEMCA MO, YMO 3MO MHO202PAHHOE ABAEHUE U, KaK
makoeoe, 0HO mpebyem peweHUs Ha KOMaeKcHol ocHoge. [10amomy Heobxo0umMo y4acmue 8 cocmaesieHuu y4yebHbIx npo2pamm
no desnogomy u busHec aH2AUUCKOMY He MOsbKO A3bIKOBEO08, HO U CMeyuaaucmos no fncuxonuHe8ucmuKe, HeliposuH28UCMuUKe,
3KOHOMUCMO8 U bU3Hec-mpeHepos, 4Ymo, 8 C80l0 o4yepedb, 0380AUM MOCMPOUMb MemoOu4ecKU 2pamMOMmHyo moodesb
npenodasaHus 0en08020 aHenAUlCKO20 A3bIKA, Komopas bydem caAy#¥umb yenau rosbieHUs KOHKypeHmocrnocobHocmu
benopycckozo busHeca Ha mexOyHapoOHoU apeHe.

Kntouesble cnoea: 6usHec-KkoHmMeKkcm, oOenosoe obweHUe, MeMKyaAbmypHelli KOHMEKCM KOMMYHUKAUUU, CA3He,
KOMMYHUKGHM, MemoOUKa npenoodasaHus, mMmemoO KOHMPOs/bHbLIX 80MPOCO8, PA32080pHLIL aHeaulickull, Kpocc-KyaemypHoe
CO3HaHUe, cmpameaus U MAaKmuKa rnepe2ogopHo2o npouyecca.

Methodologically Literate Model of Teaching Business
English as a Factor of Increasing the Competitiveness
of Belarusian Business in the International Affairs

P.N. Rezko
Educational Establishment «Brest State Technical University»

The article explores the terminology, aims and tasks of Business English. The author examines disadvantages and shortcomings
of the current national model of teaching Business English and shows ways to improve it. The author pays special attention to the



multicultural context of communication, as well as to methods of teaching tactics and strategies of negotiations with English-
speaking partners in order to achieve goals set for Belarusian companies.

The aim of the paper is to develop methodologically literate model of teaching Business English as a factor of increasing the
competitiveness of Belarusian business in the international affairs and to improve Business English teaching strategies at Belarusian
universities.

Material and methods. Approbation of the research findings was carried out in teaching Business English for second year
students of Economics Faculty at Brest State Technical University in 2016-2018. 126 students were examined. The paper combined
a set of theoretical and empirical research methods: theoretical analysis and synthesis of empirical data, questioning, interviewing,
generalization of pedagogical experience, testing, and a pedagogical experiment.

Findings and their discussion. The article contains a comprehensive analysis of the modern model of teaching Business English
and its shortcomings. The majority of CIS countries universities do not teach negotiating tactics and strategies, for example how to
correctly interrupt partners with the aim not to allow them to press us under the terms of delivery or payment. The article also
examines the specifics of control questions method applied to Business English. The author emphasizes that the effectiveness of this
method depends not only on the level of professional training but also on knowledge and ability to master the patterns of speech
behavior. Particular attention should be paid to the multicultural context of communication, as its ignoring could lead Belarusian
companies to serious financial losses.

Conclusion. A key feature of Business English is its multifaceted character that is why it demands integrated basis solution.
Therefore, it is necessary to collaborate not only with specialists in linguistics but also with psycholinguists, neurolinguists,
economists, and business coaches in the development of Business English training programs with the aim to develop methodologically
literate model of teaching Business English as a factor of increasing the competitiveness of Belarusian business in theinternational
affairs.

Key words: business context, business communication, multicultural context of communication, slang, communicant, teaching
methods, control questions method, spoken English, cross-cultural consciousness, strategies and tactics of the negotiation process.



